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Executive Summary Grocery Market Overview Market Structure The UK grocery market is mainly dominated by the big
fours who have acquired almo.

Psychographic area 4. Each segment of the market will have similar needs in quality and performance; they
have a semi-uniform response to the marketing mix. So they make available Cerelac for those customers who
want more profit from the product. Awareness performs the most important role. By it grew to stores with
plans to open stores by the year  After that the company was joined in with the a firm named Anglo-Swiss
Milk company which was established by two brothers named George Page and Charles Page. Healthy Choice
frozen dinners were conceived as a result of questioning potential customers. Kerin, R. For example, if you
sign up to become a frequent flier with a certain airline, the airline will likely ask you a number of questions
about your likes and dislikes. After the 2nd World War , the company eventually increased its providing
beyond its firsty condensed milk and infant formula products. They came in only one color: black. Market
Positioning is arranging for a product to occupy clear, distinctive, and desirable place relative to competing
products in the minds of target customers. Market segmentation strategies are generally used to identify and
further define the target customers, and provide supporting data for marketing plan elements such as
positioning to achieve certain marketing plan objectives. For eg. Nido It is nutritious milk specially makes for
children 2 years onwards. Identify your customers. Products and their brand names are newsmakers
themselves. Market segmentation is the first step marketers take in order to design a customer-driven
marketing strategy. The great product idea you had? Identify and target customers that spend only small
amounts with you but large amounts with your competitors. Understanding the complexities of a brand
identity and its position is no easy task. The current economy is fashion-oriented and the product aims at
targeting the fashion conscious population in America. They want to put babies and children healthy and
ensure their sufficient nutrition. Are we there yet? Your own personal experience and talking to would-be
buyers is an important part of the puzzle. Determine who your best customers are in terms of what they spend
and will spend in the future their customer lifetime value , and how easy or difficult they are to serve. Good
segmentations identify the groups most worth pursuing â€” The Underserved, the dissatisfied and those likely
to make first time purchase. In this case Starbucks has planned his positioning in such a way that it distinguish
their products from competing brands and give them the greatest strategic advantage in their target markets.


